Generation Alphabet Soup
Gen X, Y, Z etc.
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Generation Y / Millenials

contributions encourage
S h A e characteristics

E Connectednes
COtQﬂtkmds

two-way
group
derstoo
audie
voting

v
2
P
Y -
(\)

0)

un




Generation Z / iGeneration




Generation Y vs Generation Z
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GENERATIONS AT A GLANCE
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What are your top What was the |last What are you

3 motivators? philanthropic family’s valuese
decision that you

What are the made? (Do you even

pboftom 3¢ know them?)

Does it align with

your values? Do they align with

yOours?e




Action Research Cycle
A never-ending story
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